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MHUCCHA BAPHCTA,

HITH OZURH QEHS B COSTA COFTEE
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Digital-ctpaterus blBop,a
NPOAYKTA Ha PbIHOK
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Digital-ctpaterna =
KOMNaHWV e
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/° DIGITAL-CTPA

€ XOpOUIUM BKYCOM

Hnreprer-areHTeTBO «/lanee» npemroxuio Gallina Blanca cobimocru 6anasc
MeXxay OBICTpEIME n0oOeIaMH ¥ AOJINOCPOYHEIME pa3paboTKaMH.
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MARKETING OBJECTIVES DIGITAL OBJECTIVES

Building Similac brand awareness and trust I ncrensing ﬂﬁ
via consumer communication/involvement/education
e Site traffic generation

Promoting Similac products

* Registered user base

Support to build trial and re-purchase rates

* Reference amount in social media
Converting current IMF users to Similac loyalists

* Reference amount on relevant resources
Building "word--of--mouth” on Similac brand
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[NlapameTpbl aHaNU3a

Mobile

\.4/- Best cases

International
benchmarks

Site
Media ads

SMM

SEO



Nestle

Manmwomka

A2ywa

HympunoH

Friso

Similac

Npumep aHann3a

Caum

¥ ok e xk %k

¥ 2 4k %

¥ % ok %k %k

¥ Xk ¥k

¥k k%

SEO

¥k ok k

¥ ok ok %k %k

¥ ok Xk

¥* ok k

¥ ok %k

SMM Media
¥ %k %k Xk xk ¥ e %k %k %k
x* X%k %k
%k %k Xk %k kKK
¥k Xk Xk %k %k
¥ X%k %k

Cases

A ok ok ok ok
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Insight

What people do in
digital while
renovation?

1 Knowledge Base
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DALEE Internet Agency
Similac Digital Strategy 2013

DAANEE

K ‘ /’/ Educational =S O
NPoAYyKTa
\\ Emotional [ POAYKT

L——— |Infotainmen

N



W Q:{i\\‘ W
S A0S N LY ‘.“:\‘\
AR
MMM
W\ ,\\ .
AR RN

. \‘
- AR L\
- .
N '
: ARV ALLY
\ L\ N
)

ATOOPME '

<\ N
N \ AR
CTPATEIUA 6
s - — .




lNMpunoxxeHuna

eneacrsauc Social Media

Mobile O6cywaenus, 6aoru

Korkypcbl, UGC
WIKI

WUrpsi
Ckayatb

Hosocti

c":g&‘;gg;m Interactive
Ha nopTanax Outdoor

CneunpoeKTbl

MuHK-CalTbl
no suAam cnopra



Community Club

Other Kaspersky web properties
threadpost.com / viruslist.com / securelist.com

Content - A

Content | | Traffic \
_, Ldi | Global
| | Traffic
Content Global FunClub | <« Corporate
Cuntter | Traffic
\ 4

Language/Country
.
Traffic

Top Content Traffic
Content

YOU Tuhé- Showcase members Events v

| Traffic
Local Fun Club | <

Region

Corporate
Site







KOHTEeHTHaA KoHuenuuA

OA:

— JKCK/1H03UBHbIN KOHTEHT OT CMNOHCOPA

— KOHTEeHT oT 3Be3, crnopTa U 0ObIYHbIX
NOJIb30BaTENEWN.

— Pa3BneKaTesibHble cepBUCbl U NOJIE3HbIE
MPUNOXKEHUA

CTtpaternsa nogaepXku cnopra
B digital-cpene







[6. Programs.

J (Gallina Blanca

Cneynpoexrbi
Ha nopranax.

' CemeiiHblie
. KOHKYPCbI.

Bosnekawwme
Urpbi

=<

Cospanmue
npeacrasurenscrsa

MpunoxeHune
C peuenrtamm

Co3panne
npeacTaBuTeNnbCTsa

Pabora c
rpynnamm

Coapanme
NPeACTaBUTeNbCTBA
Mpoaykrosbie
Tabwbi,
KOHKYpCbI
UuTerpaumna
C KYNTMHapHbIiM#
NPUAOKEHUAMMW

gallinablanca.ru
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ROADMAP



ﬁ 2012 2013 2014

bnor-
nnanpopma
MobunbHoe
Moptan npuag>KeHune
dyTHon Noptan BuatnoH
JloHpoH 2012 YHUBEpCHAaa
[ CO4YYy 2014
" MNapanumnuiickme | RasaHb 2013
L& urpbl 2012 Napahumnuiickme
MHCBpYK 2012 Mrpa Mrpa rpbl 2014
MobunsHoe | MobunbHoe
NPUNOXKEHME | NPUNOXKEHUE
MobunbHoe | MobunbHoe
NPUIOXKEHUE | NPUNOIKEHUE
Urpa Urpa
Coumepnuna Coumeauna
CoobuiecTtBo CoobuwectBo MobunbHoe
NPUNOXKEHMUE
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Cmpamezus - 3mo
Ha 90% npodyKm
KjAueHma
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UHTepHeT areHTCcTBO «[lanee» +7 (495) 785 94 33

MockKsa, yn. KpacHonponeTapcKkaa, Aom 16,
cTpoeHue 3, noavesn 8, ataxk 5, opuc 8.


mailto:hello@dalee.ru

